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Soft Power ) <
Nye: In a post-Cold War period, we're going to find that the— ?/é?t
itiona 3 using power and military force remain im-

A

a \J
oy CAn T SOIVeStiaT Way. In that sense, a nation’s cultural an
[deoTogical appeal are going to be(Criticalto getting others 1o

—————

want the things you wanf— b
ou can threaten to take away the car keys if your kidsuse %

- dgugs. TUS much better if you have programmed them earlier
+ ot to want to use drugs. Soit power is the abili

 to want the same $of things you want. ~£ I79)
=Tor better or worse—] think for better—the United States has
~ done that. have a very bro when I use

" the term popular culture, I mean everything from McDonald's to
Harvard. Fifty percent of the people in this country go on t0 -clen,
higher education. That makes it part of the popular culture.

] was i i ! I- m
~ found, in a society beset by, lines, was that at McDonald's you

get what you wan e

- $or which cleaniiness hias hot been a prime value

: was scrubbing the floor at McDonald's constantly. . . . |
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; nal products o—f7 ¢ qﬁ},
Jthe cultural industry of the United States, for EU -

other youngsters Americ

Rcontained a strong element of prote gainst tra

toms, and habits. It is th€rebellious ide2 behind American pop- Jori

R-otarcalfure that is so attractive, The European teenage World —>

& soon became American—but, after all, it had been an American [u ba)

§ invention. Still, the products of U.S. culture did not penetrate Gl

g foreign countries automatically. The global success story has an- ;/ :

L. Whatever the conten eaning of the origi
)

finition always T
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agaln dition S- J

E other dimension, namely, the direct and indirect's
Fcultural exports received from the government of the United
ates, This was 1ot a secondary product of the general poitical,

mititary, and economic strategy, but an impotant, if not the

f{‘most important) means of establishing a(Pax Americana.) , 3 ﬁ ¢
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© An analysis of the staggering amount of information that ﬂows(7
- through the one-way channels of the U.S. media leads to the ;
“ conclusion that we are dealing with U.S. cultural i rialism. ;uﬁf' 7{
# Yet U.S. cultural imperialj
£ imperialism)of Germap national q‘”)
* and ]apanef militarism) The congruent anticommunist values
Ared between the Unlted States occupation forces and the ma- @
i jorities of the liberated allows no other conclusion than that we .~
% ‘are dealing with a classic case ofelf-colonization. 5 S
In 1987, 79 percent of all worldwide film and television exports ]
§ originated in the United States; in 1991, European TV produc- s
% tions accounted for just 20,000 hours of the total 125,000 hours
& of airtime of all European TV stations. About three-quarters of all
 computer programs in the world operate by English commands.
Yet, the term Americanization represses and hides more than
it explains. The development of the instant culture of the mod-\) )

ern world has much less to do with the propagation of the sup-
posed national characteristics of those people who live in the
United States than with the further development of the system
of capitalism. The cipher “ Americanization” describes, then, the
development of a consumption-oriented social order within cap-

italist societies. . . .
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4if. The Best Pop Culture
<D Iyer: Pop culture makes the world go ‘round, and America
hy mrow,-imdeed; such products Tep-
A TTesent t & fargest single source of America’s export earnings,
Sha ¥ even as Amen H i ination for
immigrant visas. The more straitened or shut off a culture, the

I more urgent its hunger for all the qualities it associates with
America: freedom and wealth and modernity.




